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OVERVIEW

FIFA's World Cup is the planet’s biggest property, its
biggest party and possibly its biggest protest platform.
Even the most conservative statistics show that Brazil
2014 will reach more than a billion people around the
globe. It tops all the other major annual sponsorship
properties, from the Super Bowl to the Champions
League, and most measurements place it well ahead
of the Olympic Games in terms of total TV audience.
It is markleting’s biggest event and the space for

the world’s biggest sponsors and most ambitious
ambushers to showcase their finest work, to launch
cutting edge creative and roll out the most innovative
and original work. For all sponsorship professionals
and marketers it acts as an industry benchmatrk,
offering unique strategic and tactical learnings, as well
as contemporary insights into the industry’s future.
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ACTIVATIVE

Add some Activative insight & intelligence to your Brazil 2014 thinking for £300 >

ERAZIL 2014 > FIFA WORLD CUP
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ACTIVATIVE

BRAZIL 2014 = FIFA WORLD CUP

ACTIVATIVE

Our interactive World Cup report explores and
analyses official sponsor activation, partner
marketing and ambush activity across the

wider Brazil 2014 landscape: offering strategic
and tactical learnings, plus contemporary trend
insights, with a focus on creative excellence, new
technologies, innovation, originality and bravery:.
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FIFA Partners & FIFA World Cup Sponsors

Brazil 2014 World Cup National Supporters
Rights Owner World Cup Initiatives

Media Partners & Official World Cup Broadcasters
Sports Apparel Brands & Kit Partners

Team Partners & Player Sponsors

Ambush Brands & Guerrilla Initiatives

Fan Creation & Protest Campaigns

‘To pre-order your report or request details email contact@activative.co.uk or tweet @activative >



http://www.activative.co.uk
http://www.activative.co.uk
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